
How Covid-19 is
affecting Millenial &

Gen Z Consumers
1 . )  T H E Y ' R E  W O R R I E D  M O S T

A B O U T  T H E  F U T U R E  O F  T H E

E C O N O M Y

79% are worried about economics,

economic recovery, finding new jobs, and

keeping their current job. 

2 . )  M A N Y  H A V E  S T A R T E D

N E W  A C T I V I T I E S  D U R I N G

S O C I A L  D I S T A N C I N G

Gaming, exercise and educational learning

are leading the way. 

3 . )  T H E Y ' R E  R E P O R T I N G

T H A T  T H E Y ' V E  S W I T C H E D

B R A N D S

80% are reporting the switch due to

availability, while 35% are switching due to

cost-savings. 

4 . )  M A N Y  S A Y  T H E Y  M A Y

S T I C K  T O  T H E  N E W  B R A N D S

E V E N  A F T E R  T H E  P A N D E M I C

42% said they would either definitely or

most likely stick to buying those new brands

after the pandemic has passed. 

"The beautiful thing about

learning is that nobody can

take it away from you."

D E S I G N E D B Y C A R L A  P R E S E N T S

https://www.designedbycarla.com/

https://www.facebook.com/designedbycarla/
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